Take Home Final for English 101 Fall 2005

Due: Friday 9th Dec in my office 8:00-11:30

On this day, you will come into my office and give me your final in person.  I will return your last paper.  Please note that if you do not submit a final and pick up your paper during this time, I will not be able to record your final course grade.  No late finals will be accepted.  If you do not submit a final, you will fail the course (see course policies).  Although this appears to only be worth a small portion of your overall grade, it can affect how you do in the course.

Background

Our focus this semester has been on making clear claims and supporting those claims with reasons and evidence.  Our theme has been college.  Why?  Well I hope that by reading about education you will reflect on what can help you be more successful.  We’ve read many articles by various writers and we have examined what makes their writing effective.  We have seen that what someone writes and how they write depends on purpose and audience.  Our focus has been on the written word.  However, we live in an age when visuals (pictures, photographs, drawings, graphs, and charts etc.) are very important.  So now we are going to turn our attention to visual arguments.  As Callaghan and Dobyns explain in chapter 11 of A Meeting of Minds, visual arguments “are more persuasive than print on a page can ever be.  It is essential, then, that if we are to be literate, we will understand not just the purposes and rhetorical effects of words, but also the purposes and rhetorical effects of images” (317).

Your Task

Choose either a print advertisement (from a magazine) that you feel is aimed specifically at college students or a visual on one of the ASU webpages (for example, begin with http://www.asu.edu/prospective or http://www.asu.edu/admissions/explore/)  designed specifically for prospective students and analyze this as a visual argument.  Your purpose is to explain what makes the ad or page an effective or ineffective visual argument.  You need to either Xerox the ad and attach to your paper or print the relevant webpage.  Don’t worry if it’s not in color when you print or Xerox; the power of your descriptions will let me imagine the colors!

First you will need to determine the purpose of the ad or the page and explain the context (in what magazine or on what part of the ASU website).  Then you will analyze the appeals (logos, appeals based on fact and reason; pathos, appeals based on emotions; ethos, appeals based on values and ethics or character) to see how those appeals persuade us to accept the message and the underlying assumptions.  Then you will look at the visual strategies including shape, arrangement, space, color, and size to see how they reinforce or complicate the message.  

Organization

This should be about 2-3 typed pages long.  You do not need a works cited page.  You should begin with an introduction that discusses visual arguments in general and the subject matter of your ad or webpage.  Then you should discuss the purpose and context and close with your thesis.  The following paragraphs will then discuss the appeals and the visual strategies.

Note:

· If you select an ad, please choose carefully, bearing in mind the public nature and sensitivity of the classroom environment.

· Ads make good use of appeals based on emotions.  While many of us claim not to be influenced by advertising, millions of dollars are spent on advertising and studies show that it does have an effect on our decision-making.

· Remember to attach your ad or webpage to your paper

· If you want to quote from any of the readings we have done this semester because they add weight to your argument, you may do so.
