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LOGICAL ARGUMENT
You engage in argument nearly every day.  Argument deals with issues, or topics that have not yet been settled, topics that invite two or more opposing opinions and that are, consequently, subject to question, to debate, or to negotiation.  All of these issues are related to the big issues that have engaged human thought for centuries: issues that deal with life and death; issues that deal with the quality of life; issues that deal with ways and means; issues that deal with war and peace; issues that deal with the individual and society; issues that deal with the environment.  These issues, and others like them, are discussed, debated, and negotiated everyday, and there usually are no simple or obvious positions to take on them; however, the positions we take on these issues and, ultimately, the decisions and actions we take in regard to them can affect our lives, and the lives of others, in significant ways.  Since classical times, argument has been used to bring about change; often this change is for the betterment of humankind. 


TRADITIONAL CATEGORIES OF PROOF IN ARGUMENT
All effective arguments must contain support; the major categories of support (or proofs) are called logos (logical proofs), ethos (ethical proofs), and pathos (emotional proofs).  Logical proofs appeal to your audience's sense of reason, understanding, and common sense.  As proof, logos relies primarily on reasoned opinion and factual data.  These proofs are based on reality and include substantial factual information, data, and accounts of actual events, both past and present; this support is real and drawn from experience and research.  The language of logical argument, associated with reason, is often called the rational style.  You would use diction that mainly carries denotative (dictionary) meanings rather than emotionally loaded language.  For support, the rational style relies on opinion in the form of reasons--literal or historical analogies, explanations, and definitions--as well as on citations and quotations from experts and authorities.  This style of argument evokes mainly a cognitive, rational response from its audience. 

Ethical proofs appeal to your audience's impressions, opinions, and judgments about you as the writer of an argument.  Arguers who demonstrate competence, good character, fair-mindedness, and goodwill toward the audience are more convincing than writers who lack these qualities; these arguers project a good ethos because their audience is more likely to trust them and to believe them if they project these qualities.  Moreover, occasionally, writers must establish the ethos of the experts they cite and quote by providing these sources' degrees of expertise, or credentials. All the materials provided in argument that help the audience gain a favorable impression of the arguer, the group the arguer represents, and/or the experts the arguer cites are called ethical proofs or arguments from authority.  An ethical arguer would use diction that is appropriate to his/her particular audience and to its special characteristics and interests; the language should maintain an appropriate and consistent tone because this tone reflects the author's attitude toward the audience and it establishes a relationship between the author and the reader.  The use of slang, slogans, and colloquial expressions in otherwise academic discourse will change the tone and damage your ethos and credibility with your readers. Moreover, writing errors, such as mistakes in spelling, punctuation, and grammar, will damage ethos because they indicate a lack of concern and goodwill towards your audience.  


Emotional proofs, on the other hand, are used to appeal to and to arouse the feelings in your audience.  Arguers arouse these feelings primarily by using emotional language, examples, personal narratives, and vivid descriptions of events that contain emotional elements and that arouse strong feelings in other people.  The diction will refer to values and motives and evoke feelings about what people regard as good or bad and about what they want.  Emotional proofs are appropriate in your argument only when they are used to develop the argument and only when they contribute to the sense of logical conviction or agreement that are the argument's intended outcomes; a well-reasoned set of logical proofs can also contribute to a strong acceptance of a logical conclusion.   While some rhetoricians say there should be no appeals to emotions in argument, others disagree: When we consider that the source of much argument lies in the dramatic, emotionally laden occurrences of everyday life, we have to realize how impossible it is to eliminate all emotion from argument.  Generally, emotional proofs are appropriate in your argument when your subject itself is emotional and when this creates strong feelings in both you, the writer, and in your audience; this appeal is appropriate when the occasion justifies it and when emotion strengthens logical conviction. 
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